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D This is about how the food industry influences what we eat and,
therefore, our health. That diet affects health is beyond question. The food
industry has given us a food supply so abundant, so varied, so inexpensive,
and so free from dependence on geography or season that all but the very
poorest of Americans can obtain enough energy and nutrients to meet
biological ( a ). Indeed, the U.S. food supply is so abundant that it
contains enough to feed everyone in the country nearly twice over — even
after exports are considered. The abundant food supply, combined with a
society so wealthy that most people can afford to buy more food than they
need, sets the stage for competition. The food industry must compete for
every dollar spent on food, and food companies expend extraordinary
resources to develop and market products that will sell, ( b ) of their
effect on nutritional status or waistlines. To satisfy stockholders, food
companies must convince people to eat more of their products or to eat
their products instead of those of rivals.<C>They do so through advertising
and public relations, of course, but also by working hard to convince
government officials, nutrition professionals, and the media that their
products promote health — or at least do no harm.

2 1In my 30 years as a nutrition educator, I have found that food industry
practices are discussed only rarely. The reasons for this omission are not
difficult to understand. Most of us believe that we choose foods for

(d)
reasons of personal taste and cost; we deny that we can be controlled by

advertising or other marketing practices. Nutrition scientists typically believe

that food companies are genuinely interested in improving health. They



think it ( e ) sense to work with the industry to help people improve
their diets, and most are angered by suggestions that food industry
sponsorship of research or programs might influence what they do or say.
Most food company officials maintain that any food product can be
included in a balanced, varied, and moderate diet; they say that their
companies are helping to promote good health when they fund the
activities of nutrition professionals. Most officials of federal agriculture and
health agencies understand that their units are headed by political
appointees whose concerns reflect those of the political party in power and
whose actions must be acceptable to Congress. Members of Congress, in
turn, must be sensitive to the concerns of corporations that help fund their
campaigns.

(3 In this political system, the actions of food companies are normal, legal,
and thoroughly similar to the workings of any other major industry —
tobacco, for example —in influencing health experts, federal agencies, and
Congress. But promoting food raises more complicated issues than

(f)
promoting tobacco in that food is required for life and causes problems

only when consumed not properly. The primary mission of food companies,

like that of tobacco companies, is to sell products. Food companies are not
health or social service agencies, and nutrition becomes a factor in
corporate thinking only when it can help sell food. The ethical choices
involved in(g)such thinking are considered all too rarely.

@) Early in the twentieth century, when the principal causes of death and
disability among Americans were infectious diseases related in part to
inadequate intake of calories and nutrients, the goals of health officials,
nutritionists, and the food industry were similar —to encourage people to
eat more of all kinds of food. Throughout that century, improvements in

(h)
the U.S. economy affected the way we eat in important ways: We obtained

access to foods of greater variety, our diets improved, and nutrient
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deficiencies gradually declined. The principal nutritional problems among
Americans shifted to those of overnutrition — eating too much food or too
much of certain kinds of food. Overeating causes its own set of health
problems; it deranges metabolism, makes people overweight, and increases
the chance of “chronic” diseases such as diabetes and hypertension that
now are leading causes of illness and death in an overfed population.

(5 People may believe that the effects of diet on chronic disease are less

(i)
important than those of cigarette smoking, but each contributes to about

one-fifth of annual deaths in the United States. Addressing cigarette

smoking requires only a single change in behavior: Don’t smoke. But
because people must eat to survive, advice about dietary improvements is
much more complicated: Eat this food instead of that food, or eat less. The
“eat less” message is at the ( j ) of much of the controversy over
nutrition advice. kE directly conflicts with food industry demands that
people eat more of their products. Thus food companies work hard to

oppose and undermine “eat less” messages.

(Marion Nestle, Food Politics: How the Food Industry Influences Nutrition
oooopooooogooon 0 DDDDDDDDDDDDDDDDDD
and dlealtn, (2013 @D%ﬁﬁ%@‘%&%’éﬁhﬁﬁ 5 0 Food Politics: How the Food
IndustryInfluences  Nutrition and Health, by Marion Nestle, © 2002,2007, 2013 by The
Regents of the University of California.Published by the University of California Press. [
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(Jennifer Breheny Wallace, “Even the Small Stresses of Daily Life Can
Hurt Your Health, but Attitude Can Make a Difference,” Washington Post,
March 3, 2018 26 —HHNEXZE L T5IH)
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